
CREDIT UNION

CHERRY
BLOSSOM

2027 SPONSORSHIP
OPPORTUNITIES

Become part of Washington’s Runner’s 
Rite of Spring.

APRIL 3–4, 2027  •  WASHINGTON, DC



THE OPPORTUNITY
More than a race. A Washington tradition.

For more than five decades, the Credit Union Cherry Blossom has 
brought together elite athletes, first-time runners, volunteers, families 
and the DMV running community.

For sponsors, that creates something rare:

Nationally recognized endurance event

Deeply engaged local community

Iconic Washington, DC setting

Meaningful charitable impact
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2026 BY THE NUMBERS
A large, engaged audience

27,228
10 Mile + 5K finishers

2,210
volunteers checked in

26,580
event app downloads

50
states represented

30
foreign countries

600
Kids Run entrants
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WHO WE REACH
Reach runners across generations

36
average entrant age

10 Mile: 56.5% female finishers

5K: 64.2% female finishers

17,330 first-time entrants

11,741 returning entrants
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NATIONAL PRESTIGE
Championship-caliber competition

U.S. 10 Mile
Championships

Hosted in 2026 for the fourth consecutive year 
and fifth time in six years.

$100,600
in 2026 championship prizes, bonuses and 
awards
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THE 5K
A welcoming race for every kind of runner

6,692
2026 finishers

From new runners and families to area run clubs and 
Double Blossom participants, the 5K broadens the event’s 
reach and gives sponsors another high-energy platform.

2027: Saturday, April 3
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KIDS RUN
Start the relationship with the next generation

600
Kids Run entrants in 2026

A family-focused sponsorship opportunity with a natural 
connection to health, activity, community and fun.

Family engagement

Kid-friendly sampling

Finish-line celebration

Youth wellness messaging
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HEALTH & FITNESS EXPO
Meet runners face-to-face

The Expo gives sponsors a dedicated environment to create 
experiences—not simply display logos.

Product trial and sampling

Lead generation

Retail and promotional offers

Interactive experiences

Pre-race engagement
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VOLUNTEER COMMUNITY
Powered by people

2,210
volunteers checked in during 2026

418
credit union volunteers

Volunteer engagement gives partners an authentic way to connect 
employees and customers directly to the event.
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COMMUNITY IMPACT
A partnership with purpose

$13 MILLION
raised for Children’s Miracle Network hospitals since 2002

$506,230
raised in 2026

Sponsors become part of a long-standing commitment to giving 
back.
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SPONSORSHIP OPPORTUNITIES
A partnership level for every objective

PRESENTING

Premier association with a signature event or program

Branding • activation • digital • hospitality • entries • content

SUPPORTING

Strong race-weekend and digital visibility

Branding • activation • digital • hospitality • entries • content

OFFICIAL PARTNER

Own a relevant product or service category

Branding • activation • digital • hospitality • entries • content

CUSTOM

Build around a specific business objective

Branding • activation • digital • hospitality • entries • content
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THE CREDIT UNION 

CHERRY BLOSSOM 
- SK & 10 MILE RUN -

* WASHINGTON, DC *

WHY IT WORKS 

Technology touches nearly every part of the runner journey­

before race weekend, at the Expo, on the course and after 

the finish. With 26,580 app downloads and 27,228 finishers 

in 2026, a Technology Partner can connect with runners 

through useful digital tools and highly visible onsite 

experiences. 

SPONSOR BENEFITS 

• 

• 
• 
CD 
f@t 

@ 

Official Technology Partner designation across event 

communications and sponsor recognition. 

Sponsor name and logo with website link on the event 

website, race app and p r e -event digital communications. 

Prominent race-weekend branding and signage at key

participant touchpoints, subject to venue and 

permitting guidelines. 

10' x 20' booth at the Health & Fitness Expo with an 

opportunity to demonstrate technology and engage 

runners. 

Opportunity for race app integration, digital content,

runner tools or branded engagement features . 

Opportunity to create a charging, connectivity or other 

useful technology activation during race weekend . 

Opportunity to support live results, tracking or other 
runner-information experiences, as mutually developed . 

50 complimentary entries for the SK or 10 Mile 

20 complimentary Kids Run entries 

6 seats at the Saturday Night 

VIP-Sponsor-Elite Athlete Dinner 

Advertisement in the post-race digital results 

publication / Yearbook presence 

Runner� Rite of Spring
®

•

Contact Becky Lambros
becky@cherryblossom.org
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SPONSOR BENEFIT MENU
Benefits tailored to your goals

VISIBILITY

Event designation

Website placement

Course signage

Yearbook

ENGAGEMENT

Expo footprint

Sampling

Promotions

Runner communications

HOSPITALITY

Guaranteed entries

VIP experiences

Dinner seats

Employee participation

COMMUNITY

Social/content

Run clubs

Kids Run

Volunteer programs

2027 SPONSORSHIP OPPORTUNITIES  •  CREDIT UNION CHERRY BLOSSOM 1
3

Becky Lambros | Becky@cherryblossom.org | 410-299-3377
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ACTIVATION POSSIBILITIES
Build an activation runners remember

OWN A MOMENT

Finish-line or course experiences

BUILD COMMUNITY

Run clubs and local engagement

ENGAGE FAMILIES

Kids Run and family experiences

The strongest activations match the audience, the moment and the sponsor’s business objective.
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SPONSORSHIP CONTACT:  Becky Lambros  |  Becky@cherryblossom.org  |  410-299-3377

ENGAGE FAMILIES



BECOME PART OF
THE RUNNER’S
RITE OF SPRING

Let’s build a 2027 partnership that creates value for your brand—
and adds to the runner experience.

Becky Lambros | Becky@cherryblossom.org | 410-299-3377

Credit Union Cherry Blossom
Washington, DC • April 3–4, 2027
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